S. HUGHES:  MARKETING / SOCIAL MEDIA / PR / MEDIA (Los Angeles) 

 url: http://www.planetsharkproductions.com 
PROFESSIONAL BACKGROUND:
Planet Shark Productions - Los Angeles, CA – June 2008–present (and 1999-2007)
Founder, Marketer, Publicist, Social Media Consultant: Developed and implemented strategic marketing/PR initiatives and social media outreach programs to create multiple thriving online communities. Conceived and executed social media marketing campaigns to drive traffic and community involvement. Served as writer for various web sites, fan pages, electronic publications, press releases, and marketing tools. Generated media coverage via innovative PR tactics and social media integration. Successfully formulated and launched social media optimization (SMO) strategies. Identified and procured sponsors and produced numerous high-profile benefits and industry events.

Maggiano’s Little Italy  - Los Angeles, CA - April 2005–June 2008
• Banquet Sales and Operations Manager (November 2005-June 2008):  In charge of daily operations for a world-class private dining facility with $250K monthly sales. Managed all sales and events from initial inquiry to fruition plus a banquet team of 60. Increased sales 129% via targeted marketing, social media expertise, creative sales solutions, up-selling, Internet savvy, and client referrals. Strategized and implemented initiatives to dramatically cut labor costs. Created and serviced new client relations.
• Banquet Sales Assistant (April 2005-November 2005): Researched, developed, and launched highly effective sales and marketing tools integral to promotion to management position.  ‘Employee of the Month’ (June 2005).

Zoom Culture Television - Los Angeles, CA - January 2002-June 2003
Segment Producer, Director, Cameraman (multiple productions): Produced, directed, and filmed segments for various shows including 'Hip Hop Nation' (NBC), Fox Sports 'Playground Earth,' 'Perspectives' news program, 'Night with The Poetess' and 'Behind the Music.' Responsible for finding the story, supervising the editorial process, maintaining budget, and overseeing projects from concept to final edit. 

Circadian Rhythms Corporation - Los Angeles, CA – May 1999–May 2001
Independent Contractor (multiple projects): As a web site consultant / marketer, collaborated with client on content and copy and demonstrated exceptional project management, problem solving, and organizational skills. Developed and implemented grassroots Internet marketing campaigns to help client exceed business goals. As a creative collaborator, co-produced an original song and music video and designed and implemented all related promotional initiatives to exceed client's expectations. 

Reel Artists Productions - Manhattan, NY - August 1996-April 1999
Freelance Event Producer and Marketer (multiple events): Produced, managed, and marketed numerous upscale special events, fundraisers, and concerts. Solicited sales and created targeted marketing strategies to increase business 100%. Coordinated multiple events and street teams simultaneously. Demonstrated top-notch event and people management skills and an in-depth understanding of the needs of existing and potential clients. Worked independently while maintaining a strong team environment with venues, staff, and sponsors.

EDUCATION:
Georgia State University (Atlanta) – BA Communications  - 3.7 GPA 

American College of Applied Arts (Atlanta) – Advertising 

RELATED SKILLS:
• Social Media & Computers: Exceptional computer literacy including MS Office, Web 2.0, basic HTML, iWeb, blogging, podcasting, et al. Superior knowledge of social media tools, techniques, trends. Expertise with Twitter, MySpace, YouTube, Facebook, Digg, Delicious, LinkedIn, et al. Proven ability to manage multiple campaigns simultaneously and produce and integrate multi-media content such as video, images, mp3's, etc.

• Marketing:  Keen awareness of emerging and traditional marketing trends and initiatives and extensive online marketing experience. Solid track record in developing email, web, and electronic viral marketing promotions to grow membership and encourage ongoing community participation.  Experience with search engine marketing (SEM), search engine optimization (SEO), and interactive marketing campaign support/analytics management.

• Public Relations:  Highly adept at crafting press releases and press kits that covey why a client's product or service is newsworthy while enhancing their public image. Skilled at cultivating media relations and building long-term client relationships. Solid pitching skills and the ability to create a crisis management plan to respond quickly and proactively when necessary.

• Fundraising: Non-profit development experience includes producing successful high-profile benefits and fundraisers from concept to fruition.  Proven track record of designing and implementing creative fundraising strategies and identifying, procuring, and following up with sponsors. Excellent event and team management skills.
AWARDS AND RECOGNITION:
Top 10 national finalist Ladies Who Launch Entrepreneur of The Year Competition (2004); Official sponsor Global Entertainment Summit (2003-2004); Who's Who Among American Women (2001-2002); U.S. Chef's Open Gold Medalist - Amateur Division  (1992-1995).

